
FUTURE LIBRARIANS 2.0

MARKETING
"Marketing is really just about sharing your passion." — Michael Hyatt

“If the circus is coming to town and you paint a sign saying “Circus coming to the
fairgrounds on Sunday,” that’s advertising. If you put the sign on the back of an

elephant and have him walk through town, that’s promotion. If the elephant walks
through the mayor’s flower bed and makes the morning paper, that’s publicity. If you
get the mayor to laugh about it, that’s public relations. And if you planned the whole

thing, that’s marketing. “
-Anonymous. From Library Administrator’s Digest, November 2005.



FUTURE LIBRARIANS 2.0

MARKETING
The best marketing is telling a story not selling something. 

It’s making people think "Wow the library is always doing something fun!"
and then "Wait I want to do something fun at that library!"

You’re giving people a reason to come in to the library AND reminding
them of all we have to offer.



SOCIAL MEDIA WEBSITE

NEWSLETTER

MARKETING AT NMPL

OUTSIDE & INSIDE
ELECTRONIC SIGNS

BULLETIN BOARD

NEWSPAPERS



MARKETING A PROGRAM
FROM START TO FINISH

4 TO 6 WEEKS
BEFORE EVENT

01

02

LEADING UP
TO EVENT

03

1 TO 2 WEEKS
BEFORE EVENT

DAY OF
EVENT

04

05

Post Program On:
Newsletters
NMPL Website
Social Media
Pages
Outside Sign
Bulletin Board
TV Screen

Continual posts,
sneak peeks,

reminders, and
graphics on

socials

For big events:
Write and send
press release to

newspaper Post about program
on socials & web
Post live photos or
videos during event

AFTER
EVENT

Edit and post
photos on social

media pages with
written recap



DESIGN DOS & DONTS

Make colorful eye-
catching designs

DON’T make your
design too busy or
cluttered
DON’T use a low color
contrasts and small font

Use good color
contrasts and a
readable font size

DON’T leave out the
details

Include important
information

DON’T write overly
long descriptions
unless necessary

Showcase the main
points 

DON’T make spelling
mistakes

Make sure everything
is spelled correctly
and there are no typos



WHICH DESIGN IS COLORFUL AND EYE-CATCHING
AND WHICH DESIGN IS TOO CLUTTERED?



WHICH DESIGN IS COLORFUL AND EYE-CATCHING
AND WHICH DESIGN IS TOO CLUTTERED?

Hurts your
eyes to look
at
Not sure
where to
look first
Hard to find
important
info

Easy on the
eyes
You know
exactly
what is
happening
Info is easy
to find



WHICH DESIGN USES GOOD COLOR CONTRAST 
AND READABLE FONTS?



WHICH DESIGN USES GOOD COLOR CONTRAST 
AND READABLE FONTS?

Easy to read!
Good contrast
Fonts are large

Impossible to read
NO contrast
Fonts are small



WHICH DESIGN LEAVES OUT THE DETAILS?



WHICH DESIGN LEAVES OUT THE DETAILS?

What is it
even
promoting?
What is the
title?
When does
it come out?
What is it
rated?
BONUS:
Find the
photoshop
fail!

Clearly
states the
title
Release
date is
included
Poster tells
where to
watch the
movie
Rating is
included
Bonus: What
mistake
does this
poster
make?



WHICH DESIGN IS TOO WORDY?



WHICH DESIGN IS TOO WORDY?

Too much information 
Hard to find the important info

Easy to read “at a glance”
Easy to find the important info



These mistakes are not just made in print
marketing but also in TV commercials. 



The previous commercial was confusing and
the message wasn’t clear. It was hard to

understand. Contrast that with this
commercial: 



WHAT ARE SOME MISTAKES MADE WITH THESE
DESIGNS?



NOW IT’S 
YOUR TURN!



Step 1. Choose your marketing assignment.
We have Easy, Medium, Hard & Extra Hard
assignments.

Step 2. Make sure your design fits the
brief! i.e. Don’t do a beach design for Ugly
Sweater Bingo!

Step 3. Everything on your Marketing
Assignment sheet should be included in
your design. 

Step 4. Double check your work! 
Check your spelling, dates, and watch out
for typos.  



MAKE SURE TO INCLUDE:
Name of
program

Time (AM or PM)

Date (Day of Week,
Day of Month)

Description
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